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How NGOs in Australia &
New Zealand Use Online Technology
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NGOs in Australia & New Zealand Agree That
Social Media is Effective
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Benchmarks for Success: NGOs in Australia & New Zealand
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DOWNLOAD THE 2017 GLOBAL NGO ONLINE TECHNOLOGY REPORT AT: TECHREPORT.NGO
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* Data based on the survey results of 180 NGOs in Australia (139) and New Zealand (41). 55% defined themselves as a small NGO. 39% as medium-sized. 6% as a large NGO.
The top three causes selected by the survey respondents were community development (41), human services (40), and children and youth (38).




